Mey 
: 


ra cree ab ety eS mt We NN Oy Se ee ag TS Ue EN tee ee © NS Maes 1 as ay Be a ea eee 

hy phetaa! Us Sd US ie Mire tS acl ni MOS edie Ne ala Se a lee | ee EK 
oP i ths € ue Ai. us a - ~ A, P, ;, Pre y ' 4 7 fo? 
ts a ea iy : 


1 
fei 


ie Jy 3 Division of Extension Information April 24, 1945 
| Extension Service ; | 
War Food Administration 


LIBRARY] 
CURRENT SERIAL RECORD-} 


Ww NOV8-1945 x 


xX 


Information Case Report No. A 


Baucational Advertising U 


.S. DEPARTMENT oF AGRICULTURE 


Subject: - Iowa 8-Point Dairy Program Advertising Press Book 
Source: ~~. - ¢. R. "Dutch" Elder, Iowa extension editor 


Who' prepared the copy: Ad lay-outs, ad copy, and supporting news stories 
Ti aati _ prepared by Hadley Read, assistant extension editor; 
art work by commercial artist. 


Organization of the press book: Extension dairy specialists provided basic 
subject matter for the editorial and advertisement copy 

and also some of the ideas for illustrations. The 
editorial staff completed the final, copy and checked it 
with specialists, college department heads, and the 
$-Point Dairy Advisory Committee set up by the Extension 
service. Membership of the committee included dairy 
plant operators, dairy association officials, members of 
the dairy devartments of the coliege, and the extension 
dairy specialists. Approximately a week's time was | 

' required for actual preparation of copy and lay-outs. 
Planning, however, was done over a period of about 
4% months. 


Cost: Total cost of 1,500 copies of press book, about $175. 
Mats, available on order, cost college anproximately 
$1 per set of 12. 


Distribution techniques: Press book sent to about 800 dairy plants in lowa yan? 
with covering mimeographed letter from extension dairy 
specialists. One copy of press book was also sent to 
eg all the daily and weekly newspapers in the State-- about 
500--with covering multilithed letter from extension 
editor. Copy of press book was sent to county extension 
directors with mimeographed covering letter from exten- 
sion editor. Copies of letters to editors and dairy iy 
plants also sent to county extension directors. Stamped ~~ 
vostal card addressed to extension editor ordering set 
of dairy mats and copy of four-page processed leaflet 
explaining program was sent with press books. Copies of 
leaflet had previously been sent to county extension a 
directors and dairy plants. The three-way distribution 
. is to insure cooperation between the Extension Service, — 
“ the dairy plants, and the newspapers in publication of 
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the material. Svecif ee the eim is” to: ‘encourage 
active support of the 8-point° vrogram by the dairy 
plants. The creameries pay full cost of advertising 


lineage in their local newspapers. 


To prevent duplicating orders, the cards, when returned 
were classified by towns and checked against a guide 
list of newspapers. — 


To whom the advertisements are aimed: ata hse a all Iowa dairy BI CRC enn: 


Special significance: 


The press book enables the epanat on Service to 
utilize the dairy plants and newspapers in promoting 
educational work among dairy farmers. In addition to 


paying for the advertising space, the dairy associations 


also actively support. the program through their trade 
journals and house organs. The Creamery Journel, for 3 
example, reproduces the current ad in each month's issue 


together with editorial comment urging continued support 


of the program. The Iowa Press Association end the Iowa 


Daily Press Association have endorsed the program and 
through their confidential bulletins are urging their 


members to take immediate advantage of the campaign. 


The press bodk is one of three promotional ideas used in 


ct 


support of the S-point Dairy Program. The other two 


devices include’ a 16-page two-color leaflet to be avail- 


Reaction: 


able in midsummer, and 14~ by 22-inch poster reproduc- 
tions of the ads. The 12 two-color posters are to be 
used on milk and cream trucks and posted in receiving 
rooms, cream stations, and’ other places where producers 
will see them. The posters are dated and'will be 
changed each month. 


The preliminary information folder brought in orders for 
18 sets of the mats before the press book was distributéd 


From contact with creameries, dairy specialists estimate 


Comments: 


that some Loo creameries--or about 50 percent ‘of the 
plants in the State--will use the mats in their local 
advertising PYOEreMts 


We “are » hopeful of at least 150, O00 column inches of 
advertising and editorial space. The combined circula-— 


"tion of the newspapers involved could be conservatively 


estimated at a million subscribers. Value of the space 
at standard advertising. rates would de approximately 


$60, 000." 


